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Tier 2 - Teesside University: Global Brand
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Tier 3 - Teesside University: Business Unit Brands
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Categorised as business units as they have their own targets and budgets and therefore require unique branding.
TU logo must always accompany the business unit (BU) logo so as to reinforce the clear link to the University.
BU benefits from the TU reputation and specialist experience.



Tier 4 - Teesside University: Sub-brands
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Tier 4 - Teesside University: Sub-brands

Teesside University Catering (internal student and staff audience)
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